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‘This book provides a fresh perspective on the application of timeless
concepts of warfare to contemporary corporate strategy. Business executives
whao are preparing their game plans for the Year 2000 will greatly benefit
from the insightful ideas of Vasconcellos.’

Professor Donald C Hambrick, Graduate School of Business,
Columbia University

‘The War Lords summarizes much information into a handy reference for the
global decision maker. Professor Vasconcellos delineates the steps and
procedures a decision maker should follow to identify, construct, pursue and
assess corporate strategy.

‘The War Lords is a *how to’ book for the decision maker. It will be
extensively dogeared by any manager who faces the daunting challenge of a
rapidly changing, global economy.’

Professor Roger Mesznik, Baruch College, City University of New York

‘The War Lords imparts the essentials of strategy in a concise, clear and
practical form. Managers will find The War Lords to be a most effective and
sensible tool for achieving success for their organizations.’

Professor Peter S Sharp, University of California

‘Mind stretching! Analogically interesting and challenging. Easy to read
through with a robust content. Strategically thought-provoking!’

Professor Luis Moutinho, University of Glasgow

‘Professor Vasconcellos e Sa takes the reader through thousands of years of
experience in strategy. His book is brilliantly written, visionary and gives top
management detailed guidance for carrying out the most critical task of any
institution - the strategic planning. The book is full of stimulating wisdom.’

Professor Rauno Nurmi, Abo Akademi, Finland
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